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Senator Gerratana, Senator Somers, Representative Steinberg, Representative Srinivasan, and the esteemed 
members of the Public Health Committee, 
 
We are submitting this testimony today on behalf of Connecticut Voices for Children, a research-based child 
advocacy organization working to ensure that all Connecticut children have an equitable opportunity to 
achieve their full potential. Thank you for this opportunity to present some data in support of S.B. 35: An 
Act Concerning Beverages with Added Sugars, Sweeteners, and Artificial Sweeteners and Obesity. 
 
You’ll be hearing testimony from the Rudd Center for Food Policy and Obesity presenting the research 
showing that added sugars have been causally linked with obesity in children. The good news is that a 
growing body of research indicates that increasing the price of sugar-sweetened beverages reduces 
consumption of these beverages.1 In a meta-analysis of twelve studies exploring the relationship between the 
price of sugar-sweetened beverages and consumption of sugar-sweetened beverages, all twelve studies showed a 
significant negative relationship; this means that all twelve studies showed that increasing the price of sugar-
sweetened beverages decreases the demand for sugar-sweetened beverages and the corresponding 
consumption of these beverages.2  
 
Further, this meta-analysis showed that when prices of sugar-sweetened beverages are higher, people often 
drink healthier options including fruit juices and milk instead of sugar-sweetened beverages. 
 
There’s also ample evidence that decreasing consumption of sugar-sweetened beverages decreases a variety 
of adverse health risks. The health benefits that have been experimentally, causally linked with soft drink 
taxes include but are not limited to:  

• Children drinking sugar-free beverages gain 35% less body fat and 19% less fat mass than children 
drinking an equivalent number of sugar beverages,3  

• Adolescents who eliminate sugar beverages have lower body mass indexes after a year than a 
comparison group even when adjusting for amounts of exercise and sedentary time,4  
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• Adults who stop drinking sugar beverages have reduced body mass index,5  
• These findings hold especially true for low-income individuals6 and people of color.7, 8 

 
Experts in obesity studies agree that there is overwhelming scientific evidence that decreasing consumption 
of sugar-sweetened beverages reduces the prevalence of obesity and obesity-related diseases in numerous 
populations.9 Experts in economics and public health agree that there is overwhelming scientific evidence 
that increasing the price of sugar-sweetened beverages decreases consumption of these beverages.10 
Implementing methods to reduce people’s consumption of these beverages is smart, evidence-based public 
policy, and increasing the tax rate on these beverages is a method that works.11 
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